
Beyond 
The Feed 

The social media 
guide for fundraisers 



Welcome to the 
Social Media Guide for Fundraisers!

I’m your guide, Ari.

Join me as we dive into the world 
of social media.

Ready, set, go!
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... establish your strategy.

Think of it as laying a robust foundation
before constructing walls.

This approach brings clarity, helping
you prioritize what truly matters.

Ready to dive in?

First things first...
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Start with your vision 
What inspired you to launch your social media
channel? What's your driving force? Identifying
your primary goal above all else will be the North
Star guiding your journey and aiding in
developing a robust strategy.

Consider these examples to start your
brainstorming process:

To raise awareness about my work
To inspire and connect with a community
To promote and sell my products/services
To network with like-minded individuals

Set your goals

Now, outline precise, smaller goals that resonate
with your overarching vision. Ask yourself these
questions:

What steps can I take this year to realize my
vision?
What actions should I focus on this month to
progress toward my vision?
What specific tasks can I accomplish this week
to contribute to my vision?

Strive to include measurable action items in your
goals. For example:

Identify and collaborate with three micro-
influencers this month.
Publish five posts this week.
Share three partner posts to Stories.
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What channels work
best for you?

Once you've identified your target audience, the next step is
to locate them on social media. 
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Compile a list of keywords related to your
audience, such as their profession, education, or
interests. For instance, if they’re interested in
gaming, you can use keywords like “games”,
“gamer” or “gaming”.

Use the social media search bar to find individuals
who have incorporated these keywords into their
profile name or bio. 

Utilize social media hashtags to identify users
employing these keywords and manually check if
they align with your target audience. 

The search may be challenging, but once you've
identified 5-6 people, it becomes easier. Navigate to
their list of followers and following to find similar
accounts. Additionally, social media algorithms will
learn your preferences, presenting you with relevant
content. 

Remember to follow those who may be interested
in your content. While they might not follow back at
first, they will at least notice and potentially
remember your brand name.

Different social media platforms offer varying
search experiences and results. You may find a
more active audience on a particular platform,
suggesting you should be present there as well.
Google Search can also provide valuable insights.
Avoid spreading yourself thin across too many
platforms right away; start with 1 or 2.





Congratulations on finishing Part 1!

You now have a solid foundation in
social media strategy. While you'll

continue learning along the way, this
knowledge will empower you to start

with confidence.

The next segment is Content
Creation, where you'll discover how to

produce content for your social
media—even if you're a complete

novice!

Woo-hoo!
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https://canva.com/
















https://buffer.com/
https://later.com/










https://www.audiology.org/clinical-resources/responding-to-positive-and-negative-comments-on-social-media/#:~:text=The%20best%20way%20to%20handle,trust%20a%20local%20business%20more.


























https://www.canva.com/canva-for-nonprofits/
https://www.capcut.com/
https://later.com/
https://www.canva.com/planner


https://linktr.ee/


https://discord.gg/Fdj3DSHaJP
https://discord.gg/Fdj3DSHaJP

