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Hello!
Host: Kemble Barrett-Crossan
Presenter: Shannon Reeb
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Agenda

▪ Campaign content
▪ Marketing
▪ Strategy overhaul
▪ Q&A
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1. Let’s look at the 
campaign content
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Are you communicating effectively?

?

?
?

?

?



7 points of
storytelling

1. Agreeable statement or 
rhetorical question

2. Clearly defined problem
3. Clearly defined solution
4. Identify the gap 
5. Make your supporters the 

hero using ‘units of impact’
6. Quid-pro-quo
7. Call-to-action
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“ Donors expressed a greater desire for 
nonprofit organizations to 
communicate the impact of programs 
and services and to be informed in 
more engaging and personal ways.
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Understanding how donors make giving decisions
The Lilly School of Philanthropy



UNITS OF IMPACT
Time to get creative!
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THE WORRY MONSTER CAMPAIGN
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Hi!

www.fundrazr.com/pathstone

http://www.fundrazr.com/pathstone


FRESH ROOTS: MAKE IT SOW

9https://fundrazr.com/MakeItSOW2021

https://fundrazr.com/MakeItSOW2021


QUID PRO QUO
What are you giving your donors in return?
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CRUSOE

11https://fundrazr.com/crusoefund

WOOF

https://fundrazr.com/crusoefund


RESCUE NEPAL

12https://fundrazr.com/NepalRescue2021

https://fundrazr.com/NepalRescue2021


UPDATES!
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2. Now, how are
you sharing?
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Direct social media

15



Indirect social media
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Email lists
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Email lists
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Text-to-give



Text-to-give

Marke
ting

Enable 
text-to-
give
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QR Code
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Smart-Widgets
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Smart-Widgets
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Influencers
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News 
Outlets
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Adspace

26



Engage your donors
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3. Review your
campaign plans
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Is it best to start fresh?



DIVIDE BY 5
We’re going to do some math!

(sorry)
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MICROPROJECTS
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https://fundrazr.com/12
PlanesofChristmas



GROW YOUR CROWD
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PEER-TO-PEER

32https://fundrazr.com/bikeforbraincare2021



Recap & Resources

▪ ConnectionPoint Help Center
▪ Fundraiser Hub
▪ FundRazr Blog
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▪ Campaign content
▪ Marketing
▪ Strategy overhaul



Thanks!
!Any questions?
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