
Creating, Running, & Managing
Peer- to -Peer Campaigns with
ConnectionPoint
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What Are 

Peer- to -Peer Campaigns?



A crowdfunding method that allows 

community and volunteers to raise money 

on behalf of your charity or organization. 

Peer-to-peer campaign s are great tool s 

to engage your supporters, involve a 

wider network, acquire new donors and 

raise more money for your cause.



They can be:

Å In-person live events

ÅVirtual events

ÅA hybrid (in -person and virtual options)

ÅNot involve an event at all



How Do

Peer- to -Peer Campaigns

Work?



1. Main campaign: 
Å One per event;
Å Set up by the organization (you) 

as the first tier

2. Sub-campaigns:
Å Unlimited number;
Å Umbrellaed under the main 

campaign (second tier);
Å Each can be run by a different 

individual or team of individuals.

Peer- to -peer campaigns have two tiers: 



Å All funds raised from sub -campaigns 
roll up into the main campaign total.

Å Sub-campaign owners have certain 
permissions to view and edit back -
end information on their own sub -
campaign only.

Å Leaderboards show all fundraisers on 
main campaign. 

Å Only two tiers - you cannot have a 
sub-campaign of a sub -campaign.

Important attributes: 



STEP 1 -  Those wishing to participate register via the main campaign (fills out forms, 

signs waiver/ pays fees if applicable, etc.)  

Fundraising process: 



STEP 2 -  Fundraisers receive their sub -campaign

Fundraising process: 



STEP 3 -  Fundraisers personalize and 

promote their sub -campaigns, then receive 

contributions

Fundraising process: 



STEP 4 -  Fundraisers update campaigns 

and attend event (if applicable).

Fundraising process: 



The following instructions with examples are 
shown on FundRazr, but everything works the 

same for all three platforms



Creating Your

Peer- to -Peer Campaign



Creating Your Peer - to -Peer Campaign

̨͝Λ=ƛƄŎƗΛΎfŝǫΛǟǫįǗǫŝŕΏΛŌǳǫǫƱƦΛͭƱǗΛǟƄƤƄƛįǗΛƱǗΛƱǫžŝǗΛǔƛįǫŵƱǗƤǟͮ



*NOTE: Only organizations may use the peer - to -peer layout

Creating Your Peer - to -Peer Campaign



2. Click Content Ą §įȒƱǳǫ͞ΛǫžŝƦΛŎžƱƱǟŝΛǫžŝΛΊáŝŝǗ- to -ǔŝŝǗΌΛƛįȒƱǳǫ

Creating Your Peer - to -Peer Campaign



Setting Up Your

Peer- to -Peer Campaign

Part 1: Main campaign set -up



³Ʊǫŝ͟ΛĞƱǳǗΛƤįƄƦΛŎįƤǔįƄŶƦΛƄǟΛǫžŝΛƱƦƛȒΛƱƦŝΛȌƄǫžΛįΛΎäŝŶƄǟǫŝǗΏΛŌǳǫǫƱƦ

Main Campaign Set -Up



Main Campaign Set -Up

1. Set or edit goal -  the overall monetary target for the entire campaign and 
event. All other goals (sub -campaign & team member) roll up into this amount.

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/how -to-set-and-change-the-campaign -goal/



Main Campaign Set -Up

2. Write your main campaign story



2. Write your main campaign story

Main Campaign Set -Up

Your main campaign story is speaking to your participants.

They want to know:

Å Event details

Å Registration information (How to register, expectations for fundraising, reward 
info, any specific applicable information)

ÅùǗįŕƄǫƄƱƦįƛΛŎįƤǔįƄŶƦΛǟǫƱǗȒΛͭŝȑŎŝǔǫΛƄǫΛŌŝŎƱƤŝǟΛƤƱǗŝΛΎȌžȒΛǟžƱǳƛŕΛrΛŵǳƦŕǗįƄǟŝΛŵƱǗΛ
ȒƱǳΏΛǗįǫžŝǗΛǫžįƦΛΎȌžȒΛǟžƱǳƛŕΛrΛŕƱƦįǫŝΛǫƱΛȒƱǳΏͮ



Main Campaign Set -Up

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/navigating -the-story -editor/

STORY WRITING TIPS: https://connectionpoint.com/fundraiserhub/the -art -of-campaign -storytelling/

2. Write your main campaign story

https://connectionpoint.com/help/docs/navigating-the-story-editor/
https://connectionpoint.com/fundraiserhub/the-art-of-campaign-storytelling/


3. Insert your main campaign cover photo and video.

Main Campaign Set -Up

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/all -about -your-media -gallery/



4. Customize the confirmation email.

Main Campaign Set -Up

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/how -to-customize -the-thank -you-email - to-your-supporters/



5. Choose information to collect from supporters

Main Campaign Set -Up

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/how -do-i-choose-the- information - i-collect- from -a-supporter/

Å All CPSI platforms collect names and email addresses from all supporters (and street addresses if tax receipting is turned on )

Å rŵΛȒƱǳΛǗŝǖǳƄǗŝΛįŕŕƄǫƄƱƦįƛΛƄƦŵƱǗƤįǫƄƱƦ͞ΛǟŝǫΛƄǫΛǳǔΛƄƦΛǫžŝΛΎDįǫįΛŎƱƛƛŝŎǫƄƱƦΏΛǫįŌΛƱŵΛǫžŝΛMŕƄǫΛƤŝƦǳ



6. Turn on your campaign tax receipts (if applicable)

Main Campaign Set -Up

Note: The platform will ask supporters for street addresses automatically if tax receipts are turned on.



Setting Up Your

Peer- to -Peer Campaign

Part 2: Sub -campaign set -up



Note: Sub -ŎįƤǔįƄŶƦǟΛŕƱΛ³¾ùΛžįȋŝΛįΛΎäŝŶƄǟǫŝǗΏΛŌǳǫǫƱƦ͞ΛįƦŕΛŎƱƦǫįƄƦǟΛǫžŝΛƛįŌŝƛΛΎìǳŌ-campaign of [ main 
campaign title ͺΏΛif viewing through the Visual Editor

Sub-Campaign Set -Up



1. Set sub -campaign goal ͽ the target for a specific sub -campaign (whether team or individual)  

Sub-Campaign Set -Up



1. Set sub -campaign goal ͽ done on the main campaign

Sub-Campaign Set -Up



1. Set sub -campaign goal ͽ static vs dynamic

Sub-Campaign Set -Up

Å If you are NOT allowing teams, all sub -campaign goals should be the same: the amount that must be raised to participate 
in the event and static vs dynamic is NOT applicable.

Å Locking means the participant CANNOT CHANGE the sub -campaign goal. You can decide whether you want this feature 
or not.

Å rŵΛȒƱǳΛ äMΛįƛƛƱȌƄƦŶΛǫŝįƤǟ͞ΛǫžŝƦΛȒƱǳΛƤįȒΛȌƄǟžΛǫƱΛǟŝƛŝŎǫΛΎDȒƦįƤƄŎΏΛͭŕȒƦįƤƄŎΛρΛǫŝįƤΛƤŝƤŌŝǗΛŶƱįƛΛȑΛƦǳƤŌŝǗΛƱŵΛǫŝįƤΛ
members). Locking is recommended.

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/how -to-set-or-edit - the-sub-campaign -goal/



2. Write your sub -campaign story

Sub-Campaign Set -Up

Participant/Team story
(Participants & Teams can always add to 
their part of the story)

Sub-campaign story
(Set by organization and unchangeable 
by participant)



Sub-Campaign Set -Up

Your sub-campaign story is speaking to your donors.

They want to know about the campaign itself and what they are 
helping to accomplish. This should be like any standard campaign. 
This article guides you through writing a fundraising campaign 
story:

https://connectionpoint.com/fundraiserhub/the -art -of-campaign -
storytelling/

2. Write your sub -campaign story

https://connectionpoint.com/fundraiserhub/the-art-of-campaign-storytelling/
https://connectionpoint.com/fundraiserhub/the-art-of-campaign-storytelling/


Sub-Campaign Set -Up

2. Write your sub -campaign story

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/sub -campaign -stories-setting -and-editing -a-story -template/



3. Set your sub -campaign title template

Sub-Campaign Set -Up



Sub-Campaign Set -Up

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/how -to-set-a-sub-campaign -title - template/

3. Set your sub -campaign title template



Sub-Campaign Set -Up

4. Explore the sub -campaign menus and options



Registration

Part 1: Registration flow



Registration

Standard registration flow (no customization)



Registration

Standard registration flow (no customization)

Step 1 ͽ Choose individual or campaign team



Registration

Standard registration flow (no customization)

Step 2 ͽ Write/record a message and choose a goal



Registration

Standard registration flow (no customization)

Step 3: All done! The fundraiser can now view their fundraising page!



Registration

Part 2: Individuals vs teams



Individuals vs Teams

Individual campaigns

Å Single fundraiser with one sub -campaign

Å Aiming for their own sub -campaign goal 
(which matches their personal goal)

Å All funds raised are attributed to that 
fundraiser

Team campaigns

Å Two or more fundraiser share ONE sub -campaign with ONE 
sub-campaign goal

Å Team members each have a personal goal and funds raised 
can still be attributed to each individual fundraiser

Å All funds accumulate toward collective sub -campaign total

Å ìǫƱǗȒΛǫįŌǟΛƄƦŎƛǳŕŝΛįΛΎùŝįƤΏΛǫįŌ͞ΛȌžƄŎžΛǟžƱȌǟΛthat team 
sub-ŎįƤǔįƄŶƦΏǟΛteam members and how much each has 
ra ised

What are the differences?



Individuals vs Teams



Individuals vs Teams

Choose what to allow



Individuals vs Teams

Team member goals ͽ ŝįŎžΛƄƦŕƄȋƄŕǳįƛΛŵǳƦŕǗįƄǟŝǗΏǟΛǔŝǗǟƱƦΛǫįǗŶŝǫ



Individuals vs Teams

Setting team member goals ͽ ƦƱǫΛƦŝŎŝǟǟįǗȒΛƄŵΛȒƱǳΏǗŝΛƦƱǫΛįƛƛƱȌƄƦŶΛǫŝįƤǟ͢

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/how -to-set-or-edit - the-sub-campaign -team -member -goal/



Registration

Part 3: Customizing the registration flow



Customizing the Registration Flow

1. Header

Consider entering:

Å Organization logo

Å Fundraising expectations

Å Registration fee info

Å Prizes/rewards for participants



Customizing the Registration Flow

1. Header



Customizing the Registration Flow

2. Creating a registration form

ĞƱǳΏƛƛΛžįȋŝΛŝȋŝǗȒΛǗŝŶƄǟǫǗįƦǫΏǟΛname  and email address as required by all ConnectionPoint 
platforms.

Request additional information by creating a Registration Form .

*Best practice  -  do not ask for something you do not actually need. These create roadblocks 
and a would -be participant might change their mind if asked for too much personal 
information.



Customizing the Registration Flow

2. Creating a registration form

Start by 
ŎƛƄŎƗƄƦŶΛΎ ŕŕΛ
ŵƄŝƛŕΏ

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/customizing -the-registration -form/



Customizing the Registration Flow

3. Customize the confirmation message

MŕƄǫƄƦŶΛƄǟƦΏǫΛƦŝŎŝǟǟįǗȒ͞ΛŌǳǫΛȒƱǳΛƤƄŶžǫΛȌįƦǫΛǫƱΛƄƦŎƛǳŕŝΛįΛǔƄŎǫǳǗŝΛƱŵΛȒƱǳǗΛƛƱŶƱ͞ΛįΛǫžįƦƗΛȒƱǳ͞ΛįƦŕΛįƦȒΛƱǫžŝǗΛƄƦŵƱǗƤįǫƄƱƦΛ
you feel might be helpful before the participant pays their fees.



Customizing the Registration Flow

3. Customize the confirmation message

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/what - is- the-confirmation -message-and-how -do-i-edit - it/



Customizing the Registration Flow

4. Add a registration fee or reward

TECHNICAL HELP ARTICLE: https://connectionpoint.com/help/docs/registration -fees-rewards -how -to-add -edit -and-troubleshoot/



Customizing the Registration Flow

5. Explore other options and settings

Such as: 

Å Requiring admin approval before sub -
campaigns go live.

Å Name beneficiaries to specific sub -
campaigns

Å Bypass registration options

Å Include a waiver or compliance option

Å and so much more



Customizing the Registration Flow

5. Explore other options and settings

https://connectionpoint.com/help/help -category/campaign -management/



Campaign Management



Campaign Management

1. Sub-campaign management

To view a list of sub -campaigns, approving or denying campaigns, deleting (if no funds attached), launching, pausing, restarting , and 

finishing campaigns.

Click anywhere on the line in the table to option up that sub -ŎįƤǔįƄŶƦΏǟΛƱǔǫƄƱƦǟ͝ 



Campaign Management

2. Fundraiser management

To view a list of all participants, switch teams, and view custom registration information (in downloaded files). 

=ƛƄŎƗΛįƦȒȌžŝǗŝΛƱƦΛǫžŝΛƛƄƦŝΛƄƦΛǫžŝΛǫįŌƛŝΛǫƱΛƱǔǫƄƱƦΛǳǔΛǫžįǫΛŵǳƦŕǗįƄǟŝǗΏǟΛƱǔǫƄƱƦǟ͝ 



Campaign Management

2. Contribution management

To view and update donor information and attribute or re -attribute contributions.

=ƛƄŎƗΛįƦȒȌžŝǗŝΛƱƦΛǫžŝΛƛƄƦŝΛƄƦΛǫžŝΛǫįŌƛŝΛǫƱΛƱǔǫƄƱƦΛǳǔΛǫžįǫΛǫǗįƦǟįŎǫƄƱƦΏǟΛƱǔǫƄƱƦǟ͝ 


